
An Amazon initiative to encourage customers 
to practice sustainability 
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problemquantitative synthesis

THEMES INSIGHTS NEXT STEPS

Customers are inclined to think that 
Amazon throws away returns and is 
not being sustainable or transparent 

with its practices.

Amazon is not transparent with where 
products go once they are returned or 

taking any extra initiative to have a 
sustainable reputation.

Create a way that enforces customers’ 
trust with Amazon being a sustainable 

company that shows them what is 
happening to their products.

Customers keep old Amazon items in 
storage in hopes of using it again but 

do not actually use it.

Customers are not taking any initiative 
to adopt to a circular economy system 
with regards to their Amazon products

Create a way that customers can 
contribute more to a circular economy 

system and be more sustainable

define research ideate prototype deliver
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problemideation

Recycle, Refurbish, & Re-sell sustainability tipstrack products

define research ideate prototype deliver



problemlow fidelity wireframes

define research ideate prototype deliver



������������������
��	����	����

������ �������� �!���� &�'%'%)&� ��-�.��

8��4��
����

���� ���!�	�= !�=	�F�����	J

��%O���&�'��-� [���W�)�-� ^O) ��-- �'h&���W^����� �O�%����^�-�%)W%�&�W

�'h&���W^����� �O�%����^�-�%)W%�&�

��''��W&�'�O�%Wp�%�W
��m���%W�O�%����^�-�%)W

��'��

���-)��WW&�'�O�%W

�O�%����^�-�%)W���'��W
��������%W^�����

�����%W�'����%W%'W
�h��'���'hW%'W
&O������W%��W&�'�O�%W

O����¯WmO���W%'W�O�%����^-�¬

&�'�O�%WO��

�O�%����^�-�%)W��W�.��)W��)W-���¶¬
�''�µW%��.�-µW�´������µW�%��

����m)W�'��Oh&%�'�

������W�'�¬
&�'�O�%

��''��W&�'�O�%

&�'����W%'W^O)

&��ÕWO&W'�Wm�Ì
��-�.����

�'����h¬

&O������

�'����hW&�'�O�%¬
��%O�á

�����.�W%���Õ��ç
-��Õ

%���ÕW&�'�O�%

.��pWp����'O��
-'��%�'�

���W��W&�'�O�%¬

p��%W^��ÕW'�-���

���W��W&�'�O�%¬
��W���&'���

������W�'�¬
&�'�O�%

��''��W&�'�O�%

&�'����W%'W^O)

&��ÕWO&W'�Wm�Ì
��-�.����

�'����h¬

&O������

&���'��-W���'

�h��'�W&'��%�

%���ÕWm'�-�

��h�W���W&�'��-�W&��

�O�%����^�-�%)W��'��

�����hW'�W��´%¬
&O������W'�W&��h�

���)�-��W���O�^����

��O��

��.�Wp�%��

�O�%����^-�W�''�

���Wh'��Wm'�-�

#!"" ��#

���)�-��mW[%$2" %�#

h)W'�����

��m�W'O%

�'%�����%�'��

h��O

��''��W)'O�¬
&�'�O�%

&�'�O�%W��%��-�

&��%W'p����8
��.��p�

��&���W%�&�W�'�¬
%��W&�'�O�%

h�%����-�WO���¬
��W%��W&�'�O�%

%���ÕW&�����Ì
-���

%���ÕW&��%W-�.��



problemhome

define research ideate prototype deliver

Add Product

Reuse
3 used products bought

Contribute to a circular economy by using pre 
owned products to extend their live span and 
thereby saving natural resources. 

Insert product images and proceed to fill 
product details

Add to Reused Products

Take Photo  Photo Library

Reuse
� Used a pre-owned vacuum cleane�

� Used a hand me down Ipad

View your progress towards sustainability

History

Timeframe

Wed June 14, 2023

Thu June 15, 2023

3 Days Wed June 14, 2023 - Fri June 16, 2023

Reuse
� Reused to-go box for today’s lunch

Save Water
� Carried water bottle to air port

Exercise
� Yoga for 1 hou�

� Outdoor walk for 45 minutes

Food
� Ate pasture raised egg�

� Bought organic produce

Home Track Product Discover

2 entries

Reuse

Edit
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problemrecycle & RE-furbish, Re-sell & Buy used Amazon Products, 

define research ideate prototype deliver

Recycle & refurbish

Amazon Loop helps customers find 
recycling, refurbishing and donation 
facilities near their current locations, 
making it easier for them to make 
sustainable choices. They will be 
motivated to think about product raw 
materials and be less inclined to 
throw away old products and in fact 
work towards extending their use.

Re-sell & Buy used Products

Amazon Loop allows customers to re 
sell  and buy their used Amazon 
products so the products’ life span 
increases and customers engage in 
co-creating a circular economy 
system with Amazon. Amazon gives 
incentives to customers like points 
and free shipping labels to motivate 
users to adopt a more sustainable 
lifestyle by optimizing resources.



problemtrack your products

define research ideate prototype deliver
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problemTips to Sustainably Use Amazon Products

Compare Brands

Amazon Loop allows customers to 
compare different brands for the 
same product based on sustainability 
so customers can make a more 
informed decision. Once they select 
their product, it links to their Amazon 
shopping account where they can 
complete the purchase.

sustainability tips

Amazon Loop gives customers tips 
on ‘sustainable use of products’, 
‘sustainability everyday’ and ‘energy 
consumption’ so they are more 
educated on leading a more circular 
and sustainable life.

define research ideate prototype deliver



problemjourney map

� Customers are able to to co-create a 

circular system with Amazon with the 

different features the app offers�

� Users can easily find recycling and 

refurbishing facilities, resell and buy 

used products, and compare brands to 

choose the most sustainable option

� Users buy or resell used Amazon 

products to extend product life spa�

� Users can track product life cycle and 

product returns to make sure items are 

not thrown away by Amazo�

� Overall, product life span increases 

saving raw materials and adopting to a 

circular system

� Once customers adopt a circular 

economy lifestyle, they depend on the 

app to continue their sustainable journe�

� Incentives from Amazon in the form of 

points and free subscriptions keeps 

users motivated to continuously use the 

app

� Loyal Amazon customers not only help 

with the retail profits but also help 

Amazon become more sustainable�

� Users become loyal to the Amazon 

Loop as points can go towards buying 

a different product on Amzon.com

� Amazon customers learn about the 

Amazon Loop app as they are concerned 

about resource consumption with online 

shoppin�

� They want a way to be more sustainable 

and contribute to a circular economy

� Amazon can actively help towards 

making honest positive strides towards 

sustainabilit�

� An attempt to balance out some of 

their adverse effects, caused by 

promoting an era of fast shopping, on 

the environment 

� The more customers use the app, the 

more Amazon can progress towards 

helping the environmen�

� Amazon indirectly optimizing resource 

and energy consumption by 

encouraging their customers to adopt 

to a circular system

� Customers start to look at Amazon as a 

company that cares about 

sustainability which forms a loyal user 

base for the�

� Incentives towards using Amazon Loop 

to take sustainable steps ensures a 

loyal customer segment for Amazon

� Amazon can branch into the 

sustainability sector as it will help them 

to attract a new target grou�

� A chance to tap into a growing 

opportunity space 

� As customers start to discover Amazon 

Loop, Amazon can have an extended 

reputation of being sustainable�

� A way to be responsible towards our 

planet and work towards their 

sustainability goals at a micro-level 

without the tag of �greenwashing�
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Customers vowed by the many 

ways they can contribute to a 

mtlmrpjl �mninhg

�eeling of �n�� as 

customers see Amazon 

taking initiative

�eeling of �®mt¯�h�i¯ 

as customers begin their 

sustainable journey 

Taking additional steps can 

feel �®�jrÁ¯tiË

As customers get used to a circular 

lifestyle, a sense of accomplishment is 

felt towards their sustainability efforts

Amazon customers 

concerned about high levels 

of resource consumption 

with online shopping

�eelings of rim�l¯jti¯gã

and mnim�li

Choosing sustainability over 

comfort can be �jld ti ¯�� pniË 

lri and is a ptf�Á¯gp� m�jiË�

Using sustainable or used products 

for tasks can be p�ÁÁ �fftmt�i¯

Once users transition to adopt a circular 

system, they see the massive �nÁt¯tv� 

th�jm¯ they have on our planet

Accumulation of Amazon points 

as incentives ensures loyalty 

and perks for customers

define research ideate prototype delNver



problem

1 2 3 4

Amy, an Amazon Loop customers wants to buy 
a used air fryer so views listed air fryers.

Karen, a customer who lists her air fryer for sale, 
sees Amy’s offer and decided to accept it.

Since Amy wants the product shipped, Karen 
receives a shipping label and a box from Amazon.

Karen takes the products she sold to an Amazon 
Hub Locker store to get it shipped to the buyers.

Let’s see which used 
air fryer has the best 
features so I can get 
maximum value

I want to buy an air fryer 
so I can cook healthier, but 
I do not want a brand new 
one. I wonder if there are 
any good used ones?

RESELLING A USED PRODUCT



problemtracking product life cycle

Sabrina decides to sell her old pot set to Tom via 
a pick up delivery method, instead of shipping.

Tom can view product’s life journey from its first 
life to its present life.

1 2 3 4

Tom can upload reviews and view reviews left 
by previous and future owners as well.

xxxxxxxxxxxxxxxxxxxxxxxxxx
xxxxxxxxxxxxxxxxxxxxxxxxxx

xxxxxxxxxxxxxxxxxxxxxxxxxx

Confirm

Tom uploads product to Amazon Loop by either 
entering RFID number or scanning barcode.
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